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Scientific A
m

erican is published by 
Springer N

ature, a leading research, 
educational and professional publisher 
dedicated to advancing discovery by 
supporting the developm

ent of new
 

ideas and cham
pioning open science.

O
perating in over 50

 countries w
ith 

13,0
0

0
 staff, Springer N

ature is 
com

m
itted to upholding the highest 

quality of service for the scientific 
com

m
unity, and our com

m
ercial 

partners all over the w
orld.

O
ur brands cover the full range of 

science, health, and tech topics –  
w

ork w
ith us to reach your  

specialized audience.
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“ Scientific A
m

erican is a leading voice in the 
issues that are shaping our w

orld. Readers com
e 

to us because w
e provide an enjoyable w

ay for 
them

 to be inform
ed about the m

ost im
portant 

things happening in the w
orld, in w

ays that aren’t 
available elsew

here.  
 O

ur m
ission is to elevate, exam

ine, and 
explain the m

ost im
portant research in 

the w
orld, from

 scientists, researchers, and 
innovators w

ho are doing the m
ost urgent, 

transform
ative, and relevant w

ork.” 
 Laura H

elm
uth, editor in chief of Scientific A

m
erican
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ct-Sep 2022 | ***Septem
ber 2022

Print Readership
* 

3.1 m
illion

M
onthly W

eb Reach
** 

5.5 m
illion unique users 

6
.9

 m
illion page view

s

Social ***

7.6
 m

illion social m
edia follow

ers 

38 m
illion

 YouTube video view
s

A
 Strong G

lobal Presence 

10 Local Language Editions
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C
over story: T

he search for life as w
e don’t know
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O

n-Sale D
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M

aterials D
ue: D
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M
A

R
C
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Feature story: Building a chip-fabrication industry
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O
V
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O
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ate: M
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Space C
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M
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ue: Jan 20

A
P

R
IL 

Feature story: Breakthroughs in organ transplants
O
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ate: A
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M
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M
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Y
C

over story: T
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Edit subject to change

C
over stories are accom

panied w
ith 

a robust m
ulti-m

edia build-out
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ScientificA
m

erican.com
 reaches an average 

of nearly 6 m
illion m

onthly unique users
* 

w
ho pay to access prem

ium
 content.  W

hile 
SA

.com
 includes m

aterial from
 the m

agazine, 
the m

ajority is fresh content updated daily 
w

ith m
ore than 200 new

 articles each m
onth.

Subchannels include:
• H

ealth
• M

ind &
 B

rain
• Environm

ent
• Technology
• Space &

 P
hysics

Reach these highly engaged users though 
contextual and/or behavioral targeting, all 
based on accurate, com

pliant, and unique  
first party data.

* G
oogle A

nalytics, O
ct-Septem

ber 2022
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Scientific A

m
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s its m
arketing partners 

the opportunity to com
m

unicate directly w
ith 

their top prospects through sponsored e-blasts.

 
•  E-blasts offers the ability to expand upon m

essaging 
to a targeted audience w

ho has opted-in to receive 
m

arketing inform
ation.

 
•  E-blasts can be used to announce an upcom

ing event, 
serve as a call-to-action, prom

ote a contest, etc.

D
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•Reach: 160,000 recipients w

orldw
ide

 
•D

istributed W
ednesdays

 
•Requires a 10 day lead tim

e
 

•A
dvertiser to supply m

aterials
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Reach active and engaged users by 
sponsoring any of our seven new

sletters that 
keep our audience in touch w

ith the latest 
developm

ents across a variety of topics.  

Sponsorship allow
s you to:

•  Build A
w

areness &
 V

isibility: Your logo appears at 
the top of the page – the first thing subscribers see.

•  Share Valuable C
ontent: A

 supplied im
age and 

custom
ized text unit allow

s you to share up to 40 
w

ords of relevant content.
•  C

all-to-A
ction: A

 link to your site w
ill direct readers 

to learn m
ore.

N
ew

sletter
#

 Recipients

Today in Science
84,226

H
ealth &

 Biology
80,629

Technology
70,699

M
ind &

 Brain
81,560

Earth &
 Environm

ent
70,337

Space &
 Physics

71,978

The W
eek in Science

93,280

A
cknow

edgem
ent of your support

Your logo
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O
ur Em

m
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ard w
inning team

 takes storytelling to the next level w
ith high-quality, 

sophisticated, and am
bitious m

ultim
edia form

ats. A
lign your brand w

ith authoritative, 
inform

ative, and fascinating content centered around a topic of your choice, w
ith 

prom
inent acknow

ledgem
ent of your support.

A
ll sponsored products are supported w

ith a com
prehensive m

arketing plan targeting your 
desired audience for increased engagem

ent, reach, and aw
areness of the content.
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The Scientific A
m

erican C
ustom

 M
edia (SA

C
M

) team
 collaborates closely 

w
ith its partners to create unique stories that elevate and am

plify brands and/
or leadership to valued stakeholders. SA

C
M

 w
orks w

ith your objectives and 
budget as key considerations. Projects can be broad or narrow

 in scope and can 
be distributed in m

ultiple form
ats and platform

s.
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A
w

ard W
inning C

ustom
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edia Team
SA

C
M

 has w
on 15 aw

ards in the past 5 years for outstanding content creation, 
and w

as recently nom
inated for the Em

m
ys.
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H
eroes of C

ancer C
are: A

straZeneca C
2 A

w
ards 

 C
2 AW

A
R

D
S 

W
e partnered w

ith A
straZeneca to create 

the C
2 A

w
ards Program

 (“C
ancer in the 

C
om

m
unity”) from

 the ground up to honor 
unsung heroes of healthcare. W

e serve as 
program

 consultant, content creator, and 
m

edia distributor for this m
ulti-year endeavor.

Program
 elem

ents include:
•  D

eveloped aw
ard nam

e and all branding, 
aw

ard design, aw
ard categories

•  M
anaged subm

issions (vetting, judging, 
notification)

• Served on judging panel
•  C

urated event space (live and virtual)  
plus all logistics, etc.

•  C
ontent creation to am

plify event, including 
article series, film

 series and custom
 podcasts

• C
ustom

 new
sletter

N
om

inations doubled and new
 aw

ards 
categories w

ere added in 2020.  

 
 V

iew
 the H

eroes of 
C

ancer C
are Series on 

scientificam
erican.com

. 
W

atch C
ustom

 V
ideo 

H
ighlights of the C

2 
A

w
ards Finalists.
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Since 2018, w
e have collaborated w

ith The 
Kavli Foundation to produce an ongoing m

ulti-
platform

 m
edia program

 that prom
otes their 

m
ission of advancing science and am

plifies the 
voices of the Kavli Prize w

inners. 

 Program
 elem

ents have included:
 •  Editorial sponsorship of ‘Innovations In’
•  Podcasts
•  3D

 interactive videos
•  Interactive and im

m
ersive digital  

landing page
•  Innovative social m

edia cam
paign and m

ore.

 
V

iew
 the K

avli 
Prize collection on 
scientificam

erican.com
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O
ur C

ustom
 M

edia team
 created tw

o versions of this branded content article to reach both research 
and consum

er audiences for critical conversations on the m
ilestones and em

erging therapies from
 the 

im
m

uno-oncology field. 

T
he Evolution of C

ancer Research

Each article w
as prom

oted on both nature.com
 and Scientific A

m
erican to ensure they 

reached the relevant audience via native ads, banners, and social m
edia.

 
 V

iew
 article on  

nature.com

 
V

iew
 article on 

scientificam
erican.com
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